®IoC BO
AHHOTAIIUA K PABOYEU NTPOT'PAMME JUCIUIIJIMHBI
«AHOCTPAHHBIH A3BIK B TIPO®ECCHOHAJBHOM COEPE»

10 OCHOBHOM 00Pa30BaTEILHOM IPOrPAMME MPUKJIAJAHOIO OaKajgaBpuara
38.03.04 «["ocynapcTBEHHOE U MYHUIIMIIAIBHOE YIIPaBICHUE»

1. Mean JUCIHHUINJINHBI: pa3BuTHE JIMHTBUCTUYECKUX KOMIICTEHITHH,
o0ecreunBarOIMX TOTOBHOCTh OOY4YalOLIErocs HCIOJIb30BAaTh AHIJIMICKUM SI3bIK Ha YpPOBHE
colanbHOTrO (MpoheCCHOHAIBHOT0) U OBITOBOTO OOIIEHUs, Pa0OTaTh C HAYYHO — TEXHUYECKON
JUTEpaTypoil, u3y4yaTb, aHAJIU3UPOBaThb M HCIOJIb30BaTh HHPOPMALUIO [0 TEMaTHKe
podeccuoHaIbHON AESITEIbHOCTH, YYaCTBOBAaTh B MEXIYHAPOJHOM COTPYAHHUYECTBE C LIEJBIO
nproOpereHus: NpohecCuOHAIBLHOTO OIbITA.

2. Pe3yabTaThl 00y4yeHus MO AUCHUILINHE (MPUOOpPeTaeMble KOMIIETEHIMH):

OK-5: cnocoOHOCTh y KOMMYHHMKAIIMM B YCTHOW M NMUCBMEHHOM (opMax Ha PycCKOM U
WHOCTPAaHHOM  sI3BIKaX JUIS  pEIICHWs 33Jad  MEXJIMYHOCTHOTO M MEXKYJIBTYPHOTO
B3aUMOICHCTBUS

3. TpymoeMkocTh IMCUUIJIMHBI:

ITo VII 2012 roga npuéma: 7 3E (252 gaca)

ITO VII 2013-2015 net mpuéma: 6 3E (216 yacoB)

4. ConepxxaHue TMCUUIIHHBI:

JlucuuiinHa BKIIIOYaeT B ce0sl CIIeTyIOLUe pa3/iesbl:

5 cemectp:

- Target Markets

- Advertising

- The Boston Matrix

- The AIDA princip

- Triumph and Disaster

- Prioritizing

6 cemecTp:

- Globalisation

- Company Culture

- Supply and Demand

- Negotiations

5. ®opMbl NIPOMEKYTOYHOM ATTECTAUMHU: 5 CEMECTpP — 3a4eT, 6 CEMECTp — IK3aMEH.
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