®dI'oC Bo
AHHOTALUSA AUCHUITINHBI

«AHOCTPAHHBIN S3bIKe YUYETOM [POOUIIS MOATOTOBKH)

N0 OCHOBHOI 00pa3oBaTeJbHON NMporpaMMe NMPHKJIAJIHOT0 fakajgaBpuaTa
38.03.02 «MenenaxxmeHT» (A8 Bcex npodmuieii noarorosku no YII 2015)
(ounasi popma oOyueHus )

1. Ileaun ocBOeHHMSI JIMCHHUIJIMHBI: pa3BUTHE JIMHTBUCTHUYECKUX KOMIETEHLHH, oOecneynBaromux
FOTOBHOCTh OOYy4Yarollerocs MCIOJb30BaTh AHTIIMHCKUN S3BIK Ha YPOBHE COLMAIBHOTO (IpodeccHoHanIbHOTO) WU
ObITOBOrO0 OOWIEeHMs, paboTaTh C HAyYHO-TEXHUYECKOW JUTEpPaTypoH, H3ydaTh, aHAIM3UPOBATH M HCIIOJIH30BaTh
nHQOpMaLHIO IO TeMaTHKe NPOodecCHOHANIbHONW AESITEIbHOCTH, YY4aCTBOBATh B MEXAYHApOTHOM COTPYIHHUYECTBE C
LeIbI0 NPHOOpEeTeHNUsT MPOPECCHOHATIBLHOTO OMBITA.

2. PesyuabTaThl 00yYyeHHs IO JMCHUIJIMHe (MpHOOpeTaeMble KOMIETEHIIUN):

OK-4: cnocoOHOCTE K KOMMYHHKAallMM B YCTHOM M NUCBMEHHOH (opmMax HAa PYCCKOM M HMHOCTPAHHOM SI3bIKax IUIs
pelIeHus 3a1a4 MEXJIUYHOCTHOTO M MEXKYJIbTYPHOTO B3aUMOICHCTBHS

OIIK-4: cnocoOHOCTbh OCYILIECTBIATH ACIOBOE OOIIEHHE U NMyOIMYHbIE BBHICTYIUICHUS, BECTH IE€PETOBOPHI,
COBELIaHUs, OCYLIECTBIATH JEJIOBYI0 IEPENHUCKY M MOAACPKUBATH

9JEKTPOHHBIE KOMMYHHKALMH

3. TpynoemkocTh aucuumianubl - 2 3E (72 ugaca).

4. Cojaep:kaHue AMCUUNIMHBI:

JlucuMninHa BKJIIOYAeT CIeAYIOIHE pa3Jeibl:

7 cemecTp:

- Module I. Globalization. Supply and Demand. Time Management.

- Module II. Travel Agency. Planning for a Visit. Deciding on the Best Course of Action.

- Module III. Company Culture. Changes in the Company's Working Practices. Company's Rules.

5. ®opMBbl NpPOMEeKYTOYHOI aTTecTallMM: 7 CEMecTp - 3auer.

PaspaboTan:
noueHT Kadenpsr ASl L7

[Iposepui: ) 2 ;
nexan I'®d f/f/ O.E. Konresa

A.B. Kpemuesa



