AHHOTALMS K PABOYEM ITPOI'PAMME JJUCLIMITJIMHBI
«MHOCTPAHHBIN SI3bIK C YYETOM IMPO®WJIA MOAT OTOBKH»
110 OCHOBHOM TTpoeccoHaIbHON 00pa30BaTebHON MpOorpaMMe MPUKIAJIHOrO OakaiaBprara
38.03.02 «Menemxment» (o YII12017-2018r.)
[Tpoduns «YnpaBiaeHue MaabiM OU3HECOMY
(ounas1, 3a04Hast GopMBI O0yUCHHUS)

1. I.Ie:m OCBOEHHA JHCUHIOIHHBI! PAa3sBHTHE JTHHTBHCTHUECKHX KOMIETEeHOHH, O0ecHeYHBAIOMmMHX
TOTOBHOCTD o6_vqalomerocx HCOOAB30BATh AHIVIHACKHH A3EIK Ha YPOEHE COOHAABHOTO (npod)eccnona:rbaoro) H
OETOBOrO o6memm. paSoraIb C nayqao-rexnnqecxoi nm‘epa'rypoi, H3y9aTb, AHATH3HPOBAaTh H HCHOOJB30BATh
BB@OPM&HH!O IO TEMATHKE npo¢eccnoaanbnoi ACATEIBHOCTH, YIaCTBOBATh B MEXKIAYHAPOJHOM COTPYAHHUECTBE C

Leapr OpHOOpeTeHHA mPodecCHOHATBHOTO ONEITA.

2. PesyabpTaTel 00yYeHNHH MO INCUHNIHHE (MpHOGpeTaeMble KOMMETEHINH):

OK-4: cmocobHOCTs K KOMMYHHEAIIHH B YCTHOH H NHCPMEHHOH (OpMax Ha PYCCKOM H HHOCTPAHHOM F3HIKAX A1
PemeHHA 337aY MeXTHIHOCTHOTO H MEXKYAbTYPHOTO B3aHMOZeHCTBHA
OIIK-4: cmoco0HOCTs OCYMECTBAATE Ae10B0e OOmMeHHe H NyOJHYHEIE BEICTYINIEHHA, BECTH HePEerOBOPH,
COBEmAHHA, OCYMECTBIATH JeJ0BYI0 MepPeNHCKY H MOJAepKHBAThH
3MeKTPOHHHE KOMMYHHEKAIHH

3. TpyaocemrocTs ancounanss! - 2 3E (72 =aca).

4. Cozep:xRaHme IHCHOHNIHHBI:

JHCOHNIHHA BEIIOYAET CIeAYOMHEE Pasgels:

7 cemMecTp:

- Module I. Globalization. Supply and Demand. Time Management.

-  Module II. Travel Agency. Planning for a Visit. Deciding on the Best Course of Action.
Module III. Company Culture. Changes in the Company's Working Practices. Company's Rules.
PopMBI MPOMEARYTOYHON ATTECTAINN: | CeMECTp - 3ader.

DT
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agomeHT Kadeapsr A A.B. Kpemuesa
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