NMPUNOXKEHUE A
®OH/, OLLEEHOYHbIX MATEPUANOB AN1A NPOMEXYTOYHOM ATTECTALIUMU
no ANCUUNNUHE «BusHec-npe3eHTauum (Ha MHOCTPAHHOM A3bIKE)»

1. Ilepeuensv oyenounvix cpeocme 0a KOMnemeHyuil, hopmupyemoix 6 pe3yiomame 0C60€HUS
OUCUUNTIUHDL

Kon koHTpo1HpYyeMOii KoMIIeTeH N Cnocod OueHo4yHOe CpeaACTBO
p py OLICHUBAHUA P
MK-11: CnocobeH npou3BOAUTbL AErOBYI0
KomnnekT
KOMMYHMKALUMI0 U aHanNM3upoBaTb
KOHTpOnUpywmx
WH(pOpMaLMI0 HA WHOCTPAHHOM A3blKe No 3auer
MaTepuanos Ans
BONpOCaM OpraHu3auuu
3aveTta

BHEWHEeSKOHOMUYECKON AEeATEeNbHOCTH

2. Onucanue nokxazamenei u Kpumepuee OuUeHueaHun Komnemenum?, onucanue uiKan
oyenueanun

OueHuBaeMble KOMMeTeHUMM nMpeacTaBneHsl B pa3gene «llepeyeHb nNaHMpyeMbix
pe3ynbTaTtoB o00yyeHus MO AUCUMNAMHE, COOTHECEHHbX C WHAMKATOpaMU AOCTUXEHUA
KomMneTteHuun» pabouerr nporpammbl AMCUMNNAUHb  «bu3Hec-npe3eHTauMun (Ha MHOCTPAHHOM
f3bIKe) ».

lpu oueHUBaHMM CHOPMUPOBAHHOCTU KOMMETEHUM/ NO AucuunnuHe «busHec-npeseHTauum
(Ha uMHoCcTpaHHOM a3blke)» ucnonb3lyetca 100-6annbHas wkana.

Kpurepuii Ouenka no 100- Ouenka nmo
0aJUIBHOM IIKAJe | TPAAUIMOHHOM IIKaJIe
CTyaeHT ocBoun M3yuaeMmbli MaTepuan, 25-100 3aumeno

BbIMONHAGT 3aJaHusA B COOTBETCTBUM C
WHAMKaATOpaMu AOCTUXKEHUSA
KOMNeTeHUUn, MOXeT AOonycKaTb
oTAenbHbie ownbKM.

CTyAeHT He 0CBOMIT OCHOBHOE 0-24 He zaumeno
COoAepXaHWe M3y4yeHHOro MaTepuana,
3ajaHua B COOTBETCTBUU C
WHANKATOpPaMU AOCTMXEHUSA KOMMeTeHUU
He BbIMONTHEHbl WNW BbINOMIHEHbl HEBEPHO.

3. Tunogvie KOHmMpPOJIbHBIE 3A0AHUA UIU UHbIE MAMEPUANbl, HE0OX00uMble 011 OUEHKU YPOBHSA
00CMUMNCEHUA KOMNEMEHYUIL 8 COOMBENCMEUU C UHOUKAMOpamu

1.Mpumepsbl 3a0aHuli 018 oyeHKU docmuxceHUs KomnemeHyud (MK-11.1, MNK-11.2)

KomneTteHuus NHAMKaTOp AOCTUXKEHUA KOMMETEeHUUU

MK-11 CnocobeH NPoOU3BOAUTb aenosyi | K-11.1  CnocobeH  ocywecTBnATb  AeNOBYH
KOMMYHMKaLMI0 ¥ aHanu3uMpoBaTb WHPOPMaLMI0 Ha | KOMMyHUKaUWI® C MHOCTPaHHbIMW NapTHepamu no
MHOCTPaHHOM f3blke N0 BOMpPOCaM OpraHu3auuu | BONpocaM OpraHuM3auMu  BHEWHEeSKOHOMUUECKOi
BHEWHEeIKOHOMUYECKON AesTeNIbHOCTH AeATENbHOCTH

MK-11.2 CnocobeH BeCTWU aHanuTuueckyw paboTy
C UCnonb30BaHMEM MaTepUanoB Ha MHOCTPaHHOM
fA3blKe




1) Ipusedume anaautickue SKEUBANCHMbL CIEOVIOWUX CIO8 U CIOBOCOUCTNAHUL, HEOOXOOUMBIX
OJ1s OCYWeCmeEne s 0eN060U KOMMYHUKAYUU U AHAIU3A UHGOpMAYUU HA UHOCMPAHHOM S3bIKe
HO BORPOCAM OpP2aHU3AUUY eHeluHeIKoHOMUYeckot desmenvHocmu (TTK-11.1, [1K-11.2):

I’ve divided my presentation into three main parts.

In my presentation I’ll focus on three major issues.

We thought it would be useful to divide our talk into three main sections.

We can break this area down into the following fields:

First/First of all, I’d like to give you an overview of...

Secondly/Then/Next, I’ll focus on...

Thirdly/And then, we’ll consider...

Finally/Lastly/Last of all, I'll deal with...

So, I’ll begin by filling you in on the background to/ bringing you up-to-date on/
giving you an overview of the history of/ making a few observations about/
outlining...

And then, I’ll go on to highlight what I see as the main point

Does everybody have a handout/brochure/copy of the report? Please take one and
pass them on.

I’ll be handing out copies of the slides at the end of my talk.

I can email the PowerPoint presentation to anybody who wants it.

If you have any questions, feel free to interrupt me at any time.

Please interrupt me, if there is something which needs clarifying. Otherwise,
there’ll be time for discussion at the end.

If you have any questions you’d like to ask, I’ll be happy to answer them.

If you don’t mind, we’ll leave questions till the end.

There will be time for questions after my presentation.

Sorry, I don’t know that off the top of my head.

I’'m afraid I’'m not in a position to answer that question at the moment.

[’'m afraid I don’t know the answer to your question, but I’ll try to find out for you.

2)  Ilpodemoncmpupyime  20mo6HOCHb — HPOU3GOOUMb  0€N0GYI0  KOMMYHUKAWUIO U
AHATUZUPOBATND UHDOPMAYUIO HA UHOCMPAHHOM A3bIKE, ONUCAE OAHHble, NPeocmasieHHble Hd
oanrom epaghuxe (I[TIK-11.1, [1K-11.2)



Consumer spending on home video entertainment
(selected categories: USA, 2017)

Total (all home video 5
entertainment) _ A 10%

Subscriptions to video ,
streaming sites/apps R P 32%
DVD and Blu-ray sales [ ¥ 14%
DVD and Blu-ray rent- 5
by-post services I W 20%
DVD and Blu-ray I & 21%

rentals from shops

0 5 10 15 20 Change
Billions of dollars from 2016

3)  Bcmageme npasuibHble npeoiocu 6 NPeOCMAGIEHHbIX Hudice Qpasax, HeobXooumvix O
ocyuecmenenus 0en060u KOMMYHuUKayuu, nposedenusn npesenmayuii (INK-11.1):

about /at/ for /into/ of / on/ to / with

. Thank you __ coming all this way.

. I’ve divided my presentation three parts.

. First of all, I’1l give you an overview _____ our financial situation

. First, we’ll be looking  the company’s sales in the last two quarters.

. In the first part of my presentation I'll focus the current project status.
. Point one deals ____ new regulations for Internet use.

.Secondly, I’'ll talk _ our investment in office technology.

. After that I’'ll move on the next point.

0~ D W R W=

4) HUcnoavsys oannvie cio6a u croeocovemanus, cgopmyaupyiume ¢pasvt neodxooumole 0
0en10601 KOMMYHUKAYUU, BblcMYRIeHUU U nposedenuit npezenmayui. (ITK-11.1):

shall OK get we started

my today subject presentation of satisfaction is the customer
will presentation thirty my about take minutes

issues on three focus I'll

by looking of status will the current project we the start at
6 that did know popular China car is this very in you
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5) Ilpoananusupyiime npeonodiceHua u 8vlbepume 102UHeckU NPABUIbHLIL GAPUAHM CTI0G-
CBA30K, HEOOX0OUMbBIX 015 ocyujecmenerusn 0eno6ou kommynukayuu: (IIK-11.1, I1K-11.2):

1 Online banking is mainly used by our younger customers, Many of our older customers
consequently/however /therefore find it difficult to handle modern computer technology.

2 However/Whereas/Although the euro is quite strong, we managed to increase our exports to
the US.

3 Whereas/Therefore/Despite we made a profit of $240,000 last year, this year's profit is only
$110,000.

4 On the other hand/Despite/Although the growing demand, we didn't sell more cars than the
year before.

5 We have to pay more for oil and gas. Consequently/However/Despite our products have
become more expensive.

6 Poster campaigns are extremely important. Thus/On the other hand/As a result we also need
advertisements in daily newspapers.

4. ®aiin u/unu T3 ¢ NOAHLIM KOMMAEKMOM OUEHOYHbIX MaMepuasoe npuaa2aemcs.



